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• Fiserv does the heavy-lifting, in time and expense 

• Campaigns leverage best-practice electronic payment marketing 

strategies 

• We are always testing and improving our programs 

• Prior programs have demonstrated positive results 

 

Transactions          5 %          8%      

Enrollments 19% 17% 

New Makers 28% 12% 

Reactivations 3% 12% 

CAMPAIGN 

AVERAGE LIFT FOR 

PARTICIPATING 

INSTITUTIONS 

FALL 2013  
BILL-FREE  

LIVING 2014 

Why Participate? 
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How It Works 
What Fiserv Will Do and What Participating Clients Must Do 
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Fiserv Consumer Marketing  

• Builds concepts and provides creative templates 

• Manages the administration of the offer 

• Pays for the offer (administration and prizes) 

• Manages prize/incentive distribution  

• OPTIONAL: Deploy emails per requirements 

below – limited number of clients can be 

accommodated, therefore we encourage early 

enrollment: 

• Client must have 50,000 enrolled bill pay subscribes 

• Client must be enrolled in Event Triggered email Service 

(ETES) 

• Client to provide Acquisition email address lists and opt-out 

suppression lists 

• Client must be enrolled one month prior to campaign launch  

• Client must review and approve test emails 

 

 

Participating Clients 

• Complete online 

enrollment – select 

your campaigns 

• Complete Campaign 

Agreement 

• Access creative files 

• Customize the 

creative to your brand 

• Execute the creative 

pieces to your 

customers or 

members  

• Report tactics used 

back to Fiserv 
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JAN - DEC 

Bill Pay & Popmoney 

Each features a different consumer incentive  
 

Four Campaigns in 2015 
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New Year, New You Bill Free Living Get Rewarded Season of 

Giving 

Bill Pay Bill Pay & Popmoney Bill Pay & Popmoney Popmoney 

New Year’s Resolution to 

de-clutter and simplify your 

life? We’ve got you covered! 

Free up your time for the 

things that really matter! 

Bill Pay and Popmoney are even more 

rewarding! 

 

Get a little extra 

this holiday 

season. 

 

Incentive 

Pay 5 NEW bills to 5 NEW 

payees for 2 months and get a 

$25 Restaurant.com gift card 

Require registration 

 

Sweeps  

Earn an entry every time you 

pay a bill or send money with 

Popmoney; bonus entries for 

completing optional 

registration. We’ll pay 1 

winner/mo for bills/sent money 

up to $3,000. 

 

Rewards  

Earn points every time you: 

 Pay a bill 

 Send $$ with Popmoney 

 Add, Pay a new payee 

 Set up a recurring payment 

 Set up Autopay 

 Request an eBill activation 

Cash in points for rewards 

Require registration 

 

Donation 

Send money with 

Popmoney, and 

we’ll donate $1 to 

charity 

Co-branded with 

selected charity 

partner 

 

2015 Managed Program 
Campaign Overview 
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Sweeps  

Earn an entry every time you 

pay a bill, activate an eBill or 

send money with Popmoney; 

Requires registration. We’ll pay 

1 winner/mo for bills/sent money 

up to $3,000. 

 

Plus instant win opportunities, 

on sweeps microsite 
 

 

 

 

 

 

Rewards  

Earn points every time you: 

 Pay a bill 

 Send $$ with Popmoney 

 Add, Pay a new payee 

 Set up a recurring payment 

 Set up Autopay 

 Request an eBill activation 

Cash in points for rewards 

Requires registration 

 

. 

 

 

 

Donation 

Send money with 

Popmoney, and we’ll 

donate $1 to charity 

Co-branded with 

selected charity 

partner 

 

 

New Year’s Resolution to de-

clutter and simplify your life? 

We’ve got you covered! 

 

Incentive 

Pay 5 NEW bills to 5 NEW 

payees and get a free $25 

Restaurant.com eGift Card. 

 

 

New Year’s Resolution to de-

clutter and simplify your life? 

We’ve got you covered! 

 

Free up your time for the things 

that really matter. 

 

Bill Pay and Popmoney are even more 

rewarding than usual! 

 

Give a little extra this 

holiday season. 

 

Free up your time for the things 

that really matter. 

 

Bill Pay and Popmoney are even more 

rewarding than usual! 

 

Give a little extra 

this holiday season. 

 

New Year’s Resolution to de-

clutter and simplify your life? 

We’ve got you covered! 

Bill Pay Bill Pay & Popmoney Bill Pay & Popmoney  Popmoney 
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New Year, New You 
Jan - Mar | Bill Pay 
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INCENTIVE: 
$25 Restaurant.com gift card for making  

5 bill payments to new payees during  

program period.  

 

Check off two resolutions at once – get your financial 

house in order and take your mom to dinner! 

 

 

New Year, New You 
Jan - Mar | Bill Pay 
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New Year, New You 
Jan - Mar | Bill Pay 

8 



© 2014 Fiserv, Inc. or its affiliates.  

Bill-Free Living 
April - June | Bill Pay, eBill & Popmoney 

MORE TIME FOR WHAT 
MATTERS MOST. 

 

Save time this spring by 

paying bills and other 

people with Bill Pay and 

Popmoney, and we just 

might pay you back! 
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Bill-Free Living 
April - June | Bill Pay, eBill & Popmoney 

INCENTIVE: 
Use Bill Pay, eBill and 

Popmoney to pay bills and you 

could win being paid back for 

those monthly bills.  

 

Consumers will be required to 

register for this campaign with 

their name and email address. 
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Bill-Free Living 
April - June | Bill Pay, eBill & Popmoney 

OFFER DETAILS: 
• Win a month of no bills (3 winners, 

Apr/May/Jun) – up to $3,000 

• Plus, a chance for daily instant win 

prizes ($100, $50 and $5 Walmart gift 

cards) 

• Entries earned (up to 20) for using Bill 

Pay, eBill and Popmoney 

• Registration is required on sweeps 

microsite 
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Bill Free Living 
Apr - Jun | Bill Pay, eBill & Popmoney 

12 



© 2014 Fiserv, Inc. or its affiliates.  

Bill Free Living 
Apr - Jun | Bill Pay, eBill & Popmoney 
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Get Rewarded 
July - Oct | Bill Pay & Popmoney 

USING BILL PAY AND 
POPMONEY JUST GOT 
EVEN MORE REWARDING. 
 

Choices that reward you, what could be 

better than that? 
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Get Rewarded 
July - Oct | Bill Pay & Popmoney 

INCENTIVE: 
Get rewarded for your loyalty. Earn points 
for using Bill Pay and Popmoney to redeem 
for great prizes. 

Consumers will register for this campaign 
with their name and email address. 
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Season of Giving 
Nov - Dec | Popmoney 

IT’S THE SEASON 

OF GIVING.  

AND GIVING. 

 

Give money with  

Popmoney, and we’ll give  

a little more. 
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Season of Giving 
Nov - Dec | Popmoney 

INCENTIVE: 
Use Popmoney to send a gift and 

we’ll send $1 to charity.  
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Program Timing 

JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV DEC 

NEW YEAR,  

NEW YOU 

BILL-FREE  

LIVING 

GET REWARDED 

SEASON  

OF GIVING 
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Campaign Timeline 

NOW 

~30 Days Prior 

to each 

Campaign 

Start 

~15 Days Prior 

to Campaign 

Start 

Launch Date 

1. Complete enrollment form at www.pages01.net/fiservbps/2015managed 

2. Download, sign and email the campaign agreement. 

1. Fiserv will send you a message that creative is available. 

2. View, customize and download creative from OnDemand or Impact Marketing site. 

3. Prepare to launch the campaign to your customers or members. 

Enrollment Deadline: This is the last day to enroll in or withdraw from the current 

campaign. 

Launch the campaign to your customers or members 

Campaign 

Conclusion 

1. Fiserv runs analysis of qualifiers/entries. 

2. Fiserv works with vendor (if applicable) to aware incentives and prizes. 

~45 Days Post-

Campaign 

1. Provide Fiserv results from your campaign – what tactics you executed and the 

results from those tactics (open rates, etc.). 

2. Fiserv provides overall campaign results to participating financial institutions. 
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Enroll now at 
www.pages01.net/fiservbps/2015managed 
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